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E-SCAN is a monthly newsletter distributed electronically as a means of maintaining timely communication of, and encouraging a dialogue on, topics relevant to Chartered 
Accountants and students of the Nova Scotia Institute. Copies of recent issues can be obtained from the Institute website at www.icans.ns.ca. 

MEMBERSô LUNCHEON 

On December 19, 2008, Nova Scotiaôs newest UFE graduates were welcomed into the  
profession at ICANSô annual Membersô Luncheon, held at the Marriott Halifax  
Harbourfront Hotel. And, while the weather cooperated in Nova Scotia to accommodate  
members and guests attending the event, unfortunately, the same could not be said for  
Ontario, leaving guest speaker William (Bill) MacKinnon , FCA, Vice Chair, CICA Board  
of Directors, unable to attend. However, the graduates did receive some inspiring words  
from Mr. MacKinnon, as delivered in his speech by ICANSô Vice President Susan   
McIsaac, FCA. In addition to congratulating ICANSô new UFE grads, FCAs and our 2008  
    CA of the Year, Marie Mullally , FCA, Mr. MacKinnon  
    reminded the new grads that they are entering the  
    profession at a time of great change. That said, he  
    stressed the need to maintain fair value accounting,  
    the independence of standards setting and the global  
    convergence of accounting standards. He also talked  
    about the transition to IFRS, the future of Canadian  
    GAAP for private companies, the need to enhance  

 financial reporting and the business reporting model.  
 Some of these points were also echoed by ICANS  
 President Leo Gallant , FCA, in his address to the attendees and when The Honourable Len Goucher , 

Nova     Scotiaôs Minister of Immigration brought greetings from the province, he took advantage of the  
    occasion to remind the graduates of the many great career opportunities available within the province. In 
    addition to these motivating sentiments, the recipient of ICANSô 2008 Ross L. Towler CA of the Year, 
    Marie Mullally , FCA, President and CEO, Nova Scotia Gaming Corporation used her acceptance speech 
    to urge the new grads to ensure volunteerism becomes an active part of their careers; encouraging them to 
    find something they are passionate about and to devote their time and expertise to helping to make our 
    communities stronger. 

 
 Once again, it was a successful luncheon ð great attendance, inspiring remarks, good food and the 

    camaraderie of members welcoming new graduates into the dynamic profession of chartered accountancy. 
  

Nova Scotia Minister of Immigration Len Goucher brings 
greetings from the province as he congratulates the 2008 

UFE graduates.  

Marie Mullally, FCA, recipient of 
the 2008 Ross L. Towler CA of 
the Year Award.  

CONVOCATION 2009 
On Saturday, February 14, 2009 , the World Trade & Convention Centre in Halifax is the place to be! 
There youôll gather with your fellow members to formally recognize the provinceôs newest UFE 
graduates and pay tribute to our newly awarded FCAs. Ticket request forms have been mailed, but 
you can download a form from the Institute website at http://www.icans.ns.ca/events.asp?
cmPageID=297, where you can also access information about reserving rooms at the Prince George 
Hotel, which has a limited number of rooms blocked for ICANS reservations.  
 
    FRAME YOUR ACHIEVEMENT . . . Earning your CA   
    designation is a personal and professional milestone, so why not 
    óframeô the moment to last forever! Itôs quick and easy ð without 
    tools and fuss, you can have your certificate mounted in a high  
    quality, Canadian-made polished gold-colored, walnut wood  
    frame (colored or dark stained), that features an elegant border 
    mat and gold foil stamp of the professionôs logo.  
 
 
WITH THIS RING . . . Show your pride in being a CA by wearing a  
custom-made ring. Displaying a stylized óCAô, this unique ring has been  
around for more than 25 years and remains a highly recognizable symbol of  
our prestigious profession. CA rings are available in either 10k or 14k,  
yellow or white gold, in both menôs and womenôs designs/sizes.  
 
For details re: frames and rings, visit:  
http://www.icans.ns.ca/newsandpublications.asp?cmPageID=151. 

http://www.icans.ns.ca/events.asp?cmPageID=297
http://www.icans.ns.ca/events.asp?cmPageID=297
http://www.icans.ns.ca/newsandpublications.asp?cmPageID=151
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REMINDER RE: UFE CONGRATULATORY ADS AND CA BRANDING  
To ensure consistency and accuracy in producing ads to congratulate students on passing the 2008 UFE, please note the following tips:  
 

ã Please Say . . .  

ñCongratulations to our students on passing the UFE (Uniform Evaluation), completing the final academic ascent in becoming a Chartered 
Accountant.ò 
 

ã Please Include . . .   

Some reference to Chartered Accounting or Chartered Accountants in your ad ï UFE recognition ads are a great opportunity to promote the 
CA profession and the key attributes as developed through our National Branding Program. So, for example, you could mention that: ñNow that 
these students have passed the UFE, they can use their superior financial expertise, along with their strategic thinking, business insight and 
leadership skills to benefit organizations both big and small. CAs have the talent and integrity it takes to make the right decisions and as we all 
know, decisions matter! To learn more about the CA profession, visit http://www.decisionsmatter.ca/. 
_________________________________________________ 
 

X Please Donôt Say . . .  

ñCongratulations to our new CAs or new Chartered Accountantsò 
(Unless students have also completed their required 30-month work terms, they are not Chartered Accountants and therefore, it is incorrect to 
refer to them as such.) 
 

X Please Donôt Include . . . 

The letters óCAô beside every studentsô name -- the CA designation can only be used by individuals who have passed the UFE and completed 
their required 30-month work terms. 
 

X Please Donôt Refer to the UFE as . . . 

ñUniform Final Examinationò -- The term UFE now stands for ñUniform Evaluation.ò 
_________________________________________________ 
 
Thank you and if you have any questions/concerns about UFE ads, please contact Joy Barkhouse at communication@icans.ns.ca or by 
calling ICANS at (902) 425-3291 ext. 25. 

FUTURE OF FINANCIAL REPORTING BY NOT -FOR-PROFIT ORGANIZATIONS  
The Accounting Standards Board (AcSB) and the Public Sector Board (PSAB) have jointly issued an Invitation to Comment (ITC) ð Financial 
Reporting by Not-for-Profit Organizations. The ITC asks crucial questions about the future of financial reporting by not-for-profit organizations. 
In particular, it raises issues affecting how accounting standards will deal with the needs of special organizations. The ITC is accompanied by a 
position paper, prepared by each Board that describes those issues in more detail and outlines various approaches for consideration. The ITC 
is available on the CICA website at http://www.acsbcanada.org/download.cfm?ci_id=48584&la_id=1&re_id=0. 
 
The Boards invite members to provide feedback on the future direction of financial reporting by not-for-profit organizations; the deadline for 
comment is June 30, 2009 . 
 
 
 

PRIVATE ENTERPRISE GAAP  
Further to an information session for members held in Halifax by Peter Martin , CA, Director, AcSB, on December 19, 2008, regarding the 
AcSBôs strategy on financial reporting for private enterprises, a copy of his presentation is available on the ICANS website at http://
www.icans.ns.ca/media//documents/PEGAAP.pdf. 
 
Additional information to help you understand whatôs happening with private enterprise GAAP is available on the CICA website at http://
www.cica.ca/3/9/8/4/8/index1.shtml. 

http://www.decisionsmatter.ca/
mailto:communication@icans.ns.ca
http://www.acsbcanada.org/download.cfm?ci_id=48584&la_id=1&re_id=0
http://www.icans.ns.ca/media/documents/PEGAAP.pdf
http://www.icans.ns.ca/media/documents/PEGAAP.pdf
http://www.cica.ca/3/9/8/4/8/index1.shtml
http://www.cica.ca/3/9/8/4/8/index1.shtml
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CANADAôS CHARTERED ACCOUNTANTS LAUNCH NEW ñDECISIONS MATTERò AD CAMPAIGN 
A media release issued on January 9, 2009, by the CICA announced that Canadaôs CA profession has kicked off the New Year with a new 
multi-tiered brand advertising campaign that focuses on the critical decision-making role that CAs play within organizations. Sporting the 
slogan, ñDecisions Matter,ò  the campaign is designed to strengthen the CA professionôs identity and expand the recognized benefits of CAs 
beyond their traditional expertise. 
 
 ñAs the world gets more complex and competitive, so does decision-making and the impact decisions have on organizations,ò said Kevin 
Dancey, FCA, CICA President and CEO. ñThese new ads position CAs right where they belong ð as the most valued professionals an 
organization can trust to help make decisions.ò 
 
Each ad in the campaign first portrays a fantasy world where decisions are almost magically easy, thanks to various whimsical devices that 
remove the need for judgment, skill, integrity, knowledge or analytical ability (see samples below). They capture how wonderful it would be if 
decisions really could be made this easily.  The ads then switch to the real world, reminding audiences that CAs have the talent and integrity it 
takes to make the right decisions.  
 
A dedicated website www.decisionsmatter.ca provides tangible evidence that CAs add value by offering further information about the critical 
decision-making role that CAs play within organizations, highlighting their key attributes, and presenting profiles of leading CAs across the 
country. 
 
The ñDecisions Matterò campaign was created by DraftFCB. The ads are being placed where business people and decision makers will see 
them:  

10 second and 30 second TV commercials; 

business-relevant magazines like Les Affaires and the Canadian edition of The Economist; 

radio advertising in major markets on business-relevant programming; 

large boards at airport departure lounges in Toronto, Vancouver, Montreal, Calgary and Halifax; 

targeted online advertising on business-relevant websites, including Report on Business (www.reportonbusiness.com) and La Presse     

Affaires (www.lapresseaffaires.com). 
 
ñThe new campaign shows that CAs appreciate the importance of decisions as well as the weight of responsibility that comes with making 
them,ò said Daniel McMahon , FCA, Chair, CA Branding Committee and President and CEO of the Ordre des comptables agr®®s du Qu®bec. 
ñThe ads reinforce the fact that CAs possess talent, integrity and expertise that set them apart from other designations.ò 
 
Closer to home the ads can be seen in Atlantic Business magazine, at the Stanfield Halifax International Airport and in the Halifax Chamber of 
Commerceôs Business Voice and the NS Barristersô Society publication, The Society Record. The ads can also be heard in Nova Scotia on 
CFRQ-FM, C100-FM, CKUL-FM and CJNI-FM. 
 
Full details about the current campaign are available at www.decisionsmatter.ca  and www.savoirdecider.ca ð a special óquick accessô button 
is also featured on the ICANSô homepage at www.icans.ns.ca.  And, if you have any comments or questions re: the new CA advertising 
campaign, please email ICANSô Communication Consultant, Joy  Barkhouse , at communication@icans.ns.ca.  

http://www.decisionsmatter.ca/
http://www.reportonbusiness.com/
http://www.lapresseaffaires.com/
http://www.decisionsmatter.ca/
http://www.savoirdecider.ca/
http://www.icans.ns.ca/media/documents/PDFallBrochure.pdf
mailto:communication@icans.ns.ca

